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f8: Summary for Advertisers 
f8 is a Facebook conference where developers and entrepreneurs

collaborate on the future of personalized and social technologies.

At f8, members of the Facebook team and the developer community

will explore a variety of topics including new tools and techniques,

business growth strategies and open technologies. At f8 this year, we 

introduced a new version of Facebook Platform that puts people at the center of the web.  We 

are working with developers and collaborating with partners to create and

showcase what the web looks like when it is instantly personalized and social.  We have 

redesigned Facebook Platform to offer a simple set of tools that sites around the web can use 

to personalize experiences and build out the graph of connections people are making.

What did we announce at f8?

Open Graph Protocol

This extends the functionality of a Facebook Page to any page on the 

web. On Facebook, users build their profiles through connections to 

what they care about—be it their friends, their favorite sports teams, 

bottles of wine, or celebrities. The Open Graph protocol opens up the 

social graph and lets the pages on your website become objects that 

users can add to their profiles. When a user establishes this connection 

by clicking “Like” on one of your Open Graph-enabled pages, you 

gain the lasting capabilities of Facebook Pages: a link from the user’s 

profile, ability to publish to the user’s News Feed, inclusion in search 

on Facebook, and analytics through our revamped Insights product.  In 

summary, by giving your users better, simpler ways to connect with the 

content on your site, you can then use those connections to provide 

more personalized, relevant experiences.

Social Plugins

A new set of simple tools (Like, Activity Feed, Recommendations and Social Bar) that can be dropped 

into any website to provide instantly personalized and social experiences; powerful social context with 

just one line of HTML.

Graph API

A re-launch of our core API that exposes it as a drastically simpler, more elegant set of technologies 

for any business to build on the graph. This is the new foundation for our platform and extends our 

commitment to stability, performance, and predictability. The Graph API uses OAuth 2.0, an open 

standard for authentication, and offers powerful features like search and real-time.
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New Online Insights Dashboard

An enhanced version of our analytics product that now delivers a consolidated view of metrics across 

multiple Facebook products, and deeper access to this data via a new set of APIs. Using Facebook 

Insights, Page owners and developers can more effectively track and measure growth, sharing, and 

engagement of their Pages and applications on Facebook. 

New, Simpler Policies 

Two things: 

1. A new, simpler data policy that removes the 24 hour caching requirement and gets Facebook out 

of the way of the relationship between developers and their users.

2. A clearer and more transparent dialog that allows users to confirm what information they share 

with apps and websites and quickly get started.

Instant Personalization Partnerships

We think that the future of the web will be filled with personalized experiences. We’ve worked with 

three pre-selected partners—Microsoft Docs, Yelp and Pandora—to give you a glimpse of this future, 

which you can access without having to login again or click to connect. For example, if you’re logged 

into Facebook and go to Pandora for the first time, it can immediately start playing songs from bands 

you’ve liked across the web. And as you’re playing music, it can show you friends who also like the same 

songs as you, and then you can click to see other music they like. The power of the open graph is that it 

helps to create a smarter, personalized web that gets better with every action taken.

What does this mean for my brand?

Social Plugins for your website

Powered by the Open Graph, Social Plugins can be easily integrated into a website to make the user 

experience more personalized and social. To learn more about Facebook Social Plugins, visit:  

http://developers.facebook.com/plugins

Like

A one-click action that lets users connect to your Facebook Page. When people ‘Like’ your brand on your 

website, they can receive your Page updates in their News Feed and become advocates for your brand 

when you run a media campaign on Facebook, just like when they ‘Like’ your brand on Facebook. When 

someone connects with your Facebook Page by clicking ‘Like’ on your website, a story is published on 

their Profile and in their friends’ News Feeds back on Facebook. 
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Activity Feed

A feed of social interactions that lets users see what their friends are 

liking and sharing on your site. This plugin can help visitors to your 

site navigate to what their friends like. After a visitor finishes reading 

one part of your site, show them other relevant areas to look at to 

keep them on your site. 

Recommendations

A plugin listing recommended links on your site based on what their 

friends and other people have Liked. When someone recommends 

a piece of content on your site, they have the option to publish the 

recommendation on their Profile and in their friends’ News Feeds 

back on Facebook. 

Social Bar

A bar that integrates social activity (such as Like, Activity Feed, Chat), and is docked at the bottom of 

a site. It shows pictures of friends who have recently interacted with the website and a rotating feed 

of stories about those interactions. The Social Bar also gives the visitor a chance to Like your Facebook 

Page. This action can appear in the visitor’s Facebook Profile and in their friends’ News Feeds back on 

Facebook.

Improved Facebook Connect login

A new Facebook Connect login button with social context, such as the 

names and faces of the user’s friends who have interacted with the 

site, thereby grabbing her attention and demonstrating the relevance of 

the site before she even has to log in. This streamlined login flow gives 

users a simplified account registration experience.
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New Facebook Page Insights

We are expanding Facebook Insights by delivering a consolidated view of metrics across multiple 

Facebook products, and deeper access to this data via a new set of APIs. Using Facebook Insights, Page 

owners can more effectively track and measure growth, sharing, and engagement of their Pages on 

Facebook. This information can be used to fine tune pages to increase engagement.

This release includes a consolidated view of metrics across multiple Facebook business products, an 

increased number of metrics, and easier access to those metrics through a new UI dashboard and data 

APIs. This information will equip businesses with tools to grow their presence and customer engagement 

on facebook.com through Facebook Pages and platform applications, as well as off facebook.com 

through Facebook Connect, the Open Graph, and Social Plugins.

New metrics include the sources of traffic to the both, from both outside and inside Facebook, and a 

consolidated table of the per-post feedback rates of recent stories by the Page.

    For more information on new products and features that were 
announced today, visit the Facebook Developer’s wiki on: 

http://developers.facebook.com/


